Halloween preparations can make P

fall a scary season for email illmi
marketers. Fortunately, by following -

the tips below, marketers can tackle . ‘?‘a N =E‘ E: (
spooky challenges that accompany e"\%"g?“!ﬁ ! '
this holiday head on and avoid a v, o - X
Halloween horror story. g 1

THROW AWAY THE
TRICKS TO TREAT
YOUR SUBS@QIBGP

Instead of playing tricks,
treat subscribers to
special Halloween
promotions. Offer
special discounts and
coupons unique to the
Halloween season.

Monsters should be the
only thing hiding under the
bed this Halloween.
Eliminate unnecessary links,
graphics and trigger words
(like cheap or opportunity)
to keep your emails from
hiding in the spam filter.

A solid email list will help your business’

chances of having email campaigns ,ﬂ PA ,_‘“A
delivered. Spend time cleaning up your

contact list ahead of Halloween. Il , .'.E

Remove any bounces; doing so will help ‘ .
improve your email metrics.

bt
BOOsT CREDIBILITY BY
ENSURING EMAILS
L_JARE PROOFREAD

marketers finding
spelling and grammar
mistakes to be their
biggest fright in
email marketing, be
sure to proofread for
spelling and
punctuation before
sending an email.
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